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International Student Recruitment Strategy:

How to Develop and Practice Attractive University PR for Overseas
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KITAMURA Michio

Visiting Professor, Research Faculty of Media and Communication,
Hokkaido University
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Recruiting of High School Students in Abroad for International Bachelor Program:

Based on Experiences of Nagoya University
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DOI Yasuhiro

Presidential Assistant [International Relations] and Associate Professor, Graduate

School of Economics, Nagoya University
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Japan-Korea Joint Symposium: Japan-Korea Joint Program for Science and
Engineering Students, Its Past, Present and Future
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OTA Akira

International Student Center, Kanazawa University
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Meiji University’s Overseas Branding: First in Asia! Producing a University Guide Book
and a Promotional Website for Overseas in Collaboration with Lonely Planet "Study
Tokyo a Guide for Meiji University Students*
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KAKUDA Etsuko
Public Relations Office, Management and Planning Division, Meiji University
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Current Educational System and Situation in Nepal: Booming Trend of Studying
Abroad
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HAMADA Kiyohiko

Embassy of Japan in Nepal
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